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Note that the model sponsorship policy is written broadly to prohibit all types of sponsorship that a rodeo may encounter.  However, it is up to the rodeo itself to decide which parts of the policy to adopt.  For example, the venue can choose not to adopt certain portions of the policy, or the policy can have phased-in effective dates for different portions (e.g., some portions take effect immediately, and others not until a specified date).  

Please contact TALC with any questions about adapting or extending this policy to meet your needs.
  You also may wish to consult with local tobacco control advocates to determine whether a policy you intend to adopt meets their goals.

Tobacco Sponsorship Policy
The _________________ [insert name of rodeo] shall not accept or allow any tobacco-related sponsorship or advertising.  Examples of tobacco-related sponsorship or advertising that this policy prohibits include:
· Accepting money or other compensation from a tobacco company, including for a purse, point fund, or scholarship program.

· Accepting or allowing any other benefit (such as a scoreboard) that promotes a tobacco brand, product, or company name.  

· Distributing or selling tobacco products or promotional items identified with a tobacco company or brand on the premises.

· Distributing or selling tobacco products or promotional items in an “Adult-Only Facility” (AOF) on the premises.

· Distributing or selling rodeo programs that include tobacco advertisements.

· Using a tobacco brand, product, or company name to describe livestock in the event program or schedule, or announcing livestock with tobacco-related names over the public address system.

This policy extends to any entity that leases, rents, has been granted an express or implied license, or otherwise holds events on the property [insert this sentence if the rodeo has the authority to bind other events held on the property].  The findings supporting this policy are attached and incorporated herein by reference.

Findings to Support a Policy Prohibiting

Tobacco Sponsorship at Rodeos

The ___________________ [insert name of rodeo] is a family event.  Tobacco advertisements at the rodeo detract from the family atmosphere of the rodeo by enticing children to engage in activities that are unlawful.  Additionally, tobacco product advertising and promotions that appeal to minors undermine state and local laws prohibiting the sale or distribution of tobacco products to minors.

The ___________________ [insert name of rodeo] further recognizes that: 

(a) Youth Tobacco Use

· tobacco use begins young: 88% of adults who have ever smoked tried their first cigarette by the age of 18;
 the average age at which smokers try their first cigarette is 14 ½;
 and studies have found that smokeless tobacco use begins on average between the ages of 16 and 18; 
 and

· an estimated 10.9% of children in California smoke;
 and a 1998 study found that since 1990, smoking rates increased among all types of California youths, including females, most minority groups, and adolescents ages 12 to 13;
 and 
· 19% of ninth to twelfth-grade boys use smokeless tobacco (snuff, plug, dipping tobacco, or chewing tobacco)
 and 73% of high school seniors who had ever tried smokeless tobacco did so by the ninth grade;
 and

· despite laws in every state making it illegal to sell tobacco to minors, each year an estimated 924 million packs of cigarettes are consumed by minors 12 to 17 years of age, yielding the tobacco industry $480 million in profits from underage smokers;
 and 

· the ____________________ [insert name of rodeo] has a substantial interest in reducing youth tobacco use and the illegal sales of tobacco products to persons under 18 years of age; and 

(b) Health Effects of Tobacco Use

· 440,000 people die from tobacco-related illnesses every year, making it the leading cause of preventable death in the United States;
 and

· scientific studies have concluded that cigarette smoking can cause chronic lung disease, coronary heart disease, and stroke, in addition to cancer of the lungs, larynx, esophagus, mouth, and bladder;
 and

· smokeless tobacco products and cigars are known to cause lung, larynx, esophageal, and oral cancer,
 and a smokeless tobacco user’s risk of developing oral cancer is four to seven times greater than a non-user’s risk;
 and

· smokeless tobacco use causes leukoplakia, a disease of the mouth in which white patches and lesions form on the user’s tongue, gums, and cheeks; studies have found that 48% to 78% of smokeless tobacco users have lesions;
 and

· the regular use of snuff doubles the risk of cardiovascular disease and death by raising the user’s blood pressure and heart rate;
 and

· exposure to secondhand smoke is the third leading cause of preventable death in this country, killing over 50,000 non-smokers each year;
 and
(c) Tobacco Industry Advertising
· smokeless tobacco companies spent $170 million on advertising and promotion in 1999, including approximately $22 million on public entertainment, including sponsorship, and almost $18 million on the distribution of tobacco samples;
 and

· major tobacco companies have admitted targeting the youth market;
 and 

· despite limits on sponsorship in the 1998 settlement between 46 states and the major tobacco companies, tobacco sponsorship of rodeos continues;
 and 

(d) Tobacco Industry Advertising, Marketing, and Promotion Induce Youth Tobacco Experimentation and Use

· several studies have found that youths associate sporting events with tobacco brands;
 and

· there is specific and convincing evidence that tobacco advertising plays a significant role in stimulating illegal use of cigarettes by minors;
 and  
· studies have shown that tobacco sponsorship of sporting and cultural events provides a “friendly” association between smoking and exciting, glamorous, or fun activities;
 and
· 71% of California adults believe that tobacco advertising at sports events should be banned;
 and

· multiple studies have shown that tobacco advertising results in increased demand.
  One study concluded that advertising and promotion encourage youths to begin using tobacco products and to become addicted to them;
 and 

· tobacco marketing influences adolescents’ decisions to begin smoking more than peer pressure or parental smoking;
 and

· the U.S. Surgeon General concluded that the increase in smokeless tobacco use “from the 1970s to the mid-1980s can be attributed to more aggressive marketing by the smokeless tobacco industry;”
 and  

(e) Current Laws and Policies and the Need for Additional Narrowly Tailored Regulation

· California Penal Code section 308 prohibits the sale or furnishing of tobacco products or paraphernalia to minors and the purchase, receipt, or possession of tobacco products and paraphernalia by minors; and

· California Health and Safety Code section 118950 prohibits the distribution of free or low cost tobacco products, coupons, coupon offers, and rebate offers on public grounds or on private grounds open to the public (with certain exceptions); and

· it is illegal for minors to consume tobacco, therefore, tobacco should not be advertised in a place or manner where children are likely to be influenced by such advertising; and 
· a policy prohibiting tobacco sponsorship is reasonable and necessary for the promotion of the safety and welfare of minors exposed to such advertisements; and  
· in spite of  ongoing efforts of to reduce youth tobacco use, the problem continues to grow and the __________________ [insert name of rodeo] finds that additional regulation of tobacco advertising is necessary to supplement existing laws.
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